
 
 

 

  

 Conference 
Russian electronics promotion on the international market 

Moscow, December 3, 2009 

 CONFERENCE PROGRAM 

9 00 – 10 00 Registration 

10 00 – 11 00 Section 1. Development of cooperation with global electronic manufactures. 
− Localization of global manufactures’ production in Russia. 
− Parts supply to PCB assembly manufactures. 
− Design and redesign. 

11 00 – 11 30 Coffee Break, negotiations, mini exhibition 

11 30 – 13 00 Section 2. International standards and foreign customers’ requirements. 
− World class manufacture: requirements for organization of production and manufacturing process.  
− Selection of suppliers by foreign customer. 
− System of international standards, peculiarities of Chinese, USA and Europe national standards.  

13 00 – 14 00  Lunch, negotiations, mini exhibition 

14 00 – 15 30 Section 3. Business Case: successful experience on international market 
entry.  

− Creation international network of representative offices. 
− Cooperation with global distributors.  
− EMS allocation in consumer country. 
− Licensing and selling licenses on international market of electronics manufacturers. 

15 30 – 16 00  Coffee Break, negotiations, mini exhibition 

16 00 – 17 30  Section 4. Instruments of promotion on the world electronics market.                                        
− Usage of Russian trade delegates, associations, Chamber of Commerce and Industry for 

international market entry.  
− Roadshow, seminars and conferences for foreign customers. 
− Organization of joint stands in the important international exhibitions. Government funding issues. 
− Promotion through Internet: search engines, catalogs, trading platform, mass media. 

17 30 – 18 00 Negotiations, mini exhibition 

18 00 – 19 00  Fourchette 

 

Organizer: Katerina Kolosova, +7 (495) 580 8333, open@apeap.ru 
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